Step 1: What is your S.M.A.R.T. social media goal?
	Objectives
	Specific
	Measureable
	Attainable
	Relevant
	Time-Specific

	Facebook

	*Example
	Increase engagement
	Increase an average of 2 likes per social media post
	Social media coordinator will spearhead it
	It is directly related to the businesses brand awareness
	It will start in the beginning of January 2016 to end of March 2016

	
	
	
	
	
	

	Twitter

	*Example
	Engage twitter prospects
	Engage 50 prospects through social media listening per month
	Social media coordinator will spend 3 hours per day on Hootsuite
	It is specific 
	It will start June 2016 and end December 2016

	
	
	
	
	
	

	LinkedIn

	
	
	
	
	
	

	
	
	
	
	
	

	Google+

	
	
	
	
	
	

	
	
	
	
	
	

	Instagram

	
	
	
	
	
	

	
	
	
	
	
	

	Pinterest

	
	
	
	
	
	

	
	
	
	
	
	

	Tumblr

	
	
	
	
	
	

	
	
	
	
	
	


Step 2: Putting it together
	S.M.A.R.T. social media goals

	1. Increase Facebook likes by an average of 2 for all social posts starting January 2016 and ending March 2016.

	2. Engage 50 prospects on Twitter per month starting June 2016 to the end of December 2016.

	

	

	


You’re done!

Well sort of, now you need to build your strategy around your goals. Read more on “How to Create a Social Media Marketing Plan in 6 Steps” to get the most out of your social media goals.
