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YOUR INSTAGRAM BIO S often the first
impression new customers get of your
brand. But with only 150 characters to
express yourself, crafting the perfect
front door to your Instagram storefront
can be challenging.
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For inspiration, look to the following
11 Instagram accounts—they show that,

/ with a little creativity and a few essential

details, the perfect Instagram bio is

achievable,
wnll Bell = 6:00 PM @ o WX 75N .
Outdoor Voices < i
. . 2,330 243K 669
Outdoor Voices, a fitness apparel start-up, po wers  following
is hitting it out of the park with this Message Lv v
/nstagram bio. Outdoor Voices &

Brand
Technical Apparel for Recreation - Show us how

Bio breakdown: IS BO s _
¢ W Play outside the linas in #0VTennis g <

. . . bul Iy.fEJI ZNEZ
« Short tagline that summarizes their brand wid by glossier, courtyard_la, tightclub « 88 more

(“Technical Apparel for Recreation”) ‘
« Call-to-action for users to tag posts with their @ @ w °

branded hashtag (#DoingThings) e oo et

Shop Email

« Current promotion (the release of a tennis
collection) with a campaign hashtag (#0OVTennis)

* Playful emojis

Trackable link to measure clicks
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The Wing

The Wing, a network of social clubs for women,
has a strong and straightforward bio that
summarizes their purpose and values.

Bio breakdown:

+ Summary of the purpose of their organization

« Emoji that convey their values (inclusivity and
empowerment)

« A clear call-to-action (CTA): Registration link for an
upcoming event

Ballet BC

Ballet BC shows that your brand doesn't
have to be quirky or cute to have an excellent
Instagram bio.

* Black-and-white graphics that echo their branding

« Bullet points (made out of emoji) that ease
scannability

« Clear copy that explains what the company is about
+ Current promotion for their upcoming season

« Strong CTA with a trackable link

all Bell = 6116 PM [ R

¢ the.wing
1,102 239K 394
The Wing &

The Wing is a network of work & social spaces
designed for women,. we W Our mission is the
advancement of women through community.
camp.the-wing.com/

Mew York, New York

tightclub, rocketguesn03 thestylaline + 119
more

NBER . e
' | - e i}

Member Mo, The Wing DC HILLARY C.. 20DopeQues..

Shap Emai Directions

il Bell = 612 PM L b
¢ balletbc
AP 1,797 15.3K 1,797

BalletBC

o Internationally acclaimed creation-based
contemporary ballet company

B Artistic Director Emily Molnar

B Subscribe now to our 2018119 Season:
linktr.ee/balletbc

made_carcoop, storyhive, bppicecream + 38

mone

Events Backstage Press Dancers Sty

Email
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Lush

Cosmetics company Lush uses their Instagram
bio to highlight their commitment to freshness
and quality ingredients.

Bio breakdown:

+ Copy that highlights their unique values

< Emojis that express fresh ingredients (one of their

values) and hint at their delicious smelling products

« Atrackable link that leads to a current campaign

(Packaging Free Shampoo)

Old Navy

Old Navy uses their bio as an integral piece

of content in their cross-platform “Say Hi

to Denim” campaign. It includes a branded
hashtag that invites customers to share photos
of themselves wearing Old Navy clothes.

Bio breakdown:

Copy that is part of a larger, cross-platform campaign

Emoji bullet points that makes it easy to read and
expresses their fun brand voice

Branded hashtag that invites users to engage with
and join their community, even without a specific
call-to-action (we know what to do)

Trackable link that brings customers to the campaign
landing page

wl Bell = 617 PM [ R

¢ lushcosmetics
2,253 4.1M 1,677
P " v [

Message LRV |

L.ush Cosmetics North America @

Our products are packed with the finest essential oils
and fresh ingredients for every mood. How do you
want to feel today? »7

share.lushusa com.fpackagingfreeshampoo
1y Unmute

SH® DG

‘ih.\n‘\mn B. Body Sprays  Beard Ol Deap Sleep  Experi

Shop Call

il TELUS = 11:34 AM R k3 N
£ oldnavy
2 690 1.4M 623

“ﬂ
oldnavy &

Clathing (Brand)
& hi, fashion
{7 hi, tamily
& hi, fun
4 #sayhi
oldnvy. me/2IQGIhD
San Francisco, California

wod by theewerygirl_ goodfeodandholidays,
iwuatllfu ny\c 2 more

©5sD

#sneakess  #miniYPme #bts

Shop Email Directions
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il Bell = 6:30 PM @ ¥ W% 2% .

S U n d ay Ri I ey < sundayriley

Skincare brand Sunday Riley shows off 4 s T

another effective technique in their bio: using “-

line breaks and spacing for scan-ability. At a Sunday Riley

it i i Health/Beatty
glance, it's easy to see who this company is e S s

and what they do. “Your Skin.
«Your Results.
*Your Brand.

a Shop cur feed | Show us how you #sundayskinselfie
Bio breakdown: ; o 2

o
likeshop.mefsundayriley

Fellowed by lusheosmetics, accidentalinfluencer
jenniemerrilibrows « 8 more

 Branded hashtags . . . .

» Two CTAs (one to shop and one to share)

LILLLLLLIL L1

+ Easy-to-scan bullet points

Regimens Education Shoutouts! The Influen...

« Shoppable link Call Email

2w u

G Qa H O @

wil Bell T 6:30 PM Y2 B ]
\ Earnest Ice Cream < aAmasticersam

, , 1,312 39.2K 937
This trendy ice cream company posts foliowars..

provides another skillful example of “ ﬂ

breaking up content for easy reading.

LILLLLLL L1

earnesticecream
lee Cream Shop
small batch ice cream made in East Van since 2012,
Bio breakdown: i 3992 Fraser 5t, 12-10p

iy 1829 Quebec St, 12-10p

w 1485 Frances 5t, 12-10p

w 127 West 1st 5¢, 12-10p
earnesticecream.com/job-opportunitias)

+ Cute emoji as easy-to-scan bullet points

+ Simple and clear definition of the business Vanzouver, British Columbia
F wied by moado_carcoop, maggieboydeeramics, tightelub
. « 116 more
* Hours and locations
e, A A s

« Location link that takes you to Google Maps for Al (gl | aaEh) | R

. o Be W @@ @ W

easy discoverability MAY MARCH APRIL JUNE

¢ Link to their current job opportunities page call Emal Dpchions
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Madewell

their feed.

Bio breakdown:

« Catchy tagline

» Two CTAs (one to shop and one to read)

« Shoppable link

* Instructions on how to buy

Tasty

and a link are enough.

Bio breakdown:

+ Concise copy that expresses their quirky brand voice
and lets you know what you'll find on their feed

Announcement of a new promotion

Trackable link that leads to a landing page where

users can shop the promotion

Clever emoji

Eye-catching capitalization of important words

Clothing brand Madewell takes an
inclusive approach in their Instagram
bio with instructions on how to shop

il Bell = 6:30 PM @ ¥ W% 2% .

< madewell
2,308 1.8 A86
pos! f Wi Mg

Message LRV

Madewell &

Slathing (Brand)
good days start with great jeans. shop our feed + read
aur stories:

1. click the link 2. tap a photo 3. check cut the tags
www.madewell.comfshapinstagram
f i by tarynah. glossier, turnaboutluxuryresale + 70

2 @

hometswn._. spotify  loveto sl F  sp18 denim

Shap Call Email

Tasty, Buzzfeed's food channel (also known for
its mouth watering recipe videos), proves that
you don't always need an explicit call-to-action
in your bio—sometimes an announcement

®
il TELUS = 2:48 PM T oim
< buzzfeedtasty

1,481 19.3M 2,
: :

IR

Tasty @
Media/News Compan

Dishes that make you say "ooh yes!"

Our BRAND NEW Kitchenware line is ON SALE right
NOW g

bizfd.ityZHMGLBU

v v pandahometv marthastewartd8
halfbakedesokieco - 35 more

.

GTY Tasty Tip: ™, Tasty Tip: @ Tasty Tip: @, W

Email
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Strange Fellows
Brewing

This popular Vancouver brewery’s bio

includes their schedule, in anticipation
of a common audience question: “Can
| get a beer right now?”

Bio breakdown:

» Opening hours schedule

Business address that links to Google maps for
easy visibility

Branded hashtag

Trackable link that leads to a landing page that
describes which beers are currently on tap

Copy that describes their mission and values

RugsUSA.com

RugsUSA.com may not have the most
exciting bio, but it gets the job done.

The online rug retailer includes all
necessary info customers and potential
collaborators may be looking for upfront.

Bio breakdown:

+ Catchy, descriptive tagline

« Updated tagging and branded hashtag so customers

know how to join their Instagram community

+ A contact method for potential collaborators (email

+ Shoppable feed with a clear CTA

il Bell = 6:23 PM [ R

¢ strangefellowsbrewing

1,600 16.5K 2,635
po 5 d W

Message LRV |
Strange Fellows Brewing
Bravwer)
A brewery inspired by tradition & craativity that goes
beyond the ordinary to celebrate that which is
strange. #keepitstrange
Summer Hours: 12-11pm
linktr.ee/strangefellowsbrewing
1345 Clark Drive, Vancouver, British Columbia

1 by modo_carcoop, tightclub, dickmanderson + 53

Lo

Tasting Room  &5trangeArt  SF Abroad

Call Email Directions

ull TELUS = 2:23 PM LES Nl

< rugs_usa

2,390 157K 1,334
P ! | wirig

S
Message LRV |

RugsUSA.com &
Designer Rugs designed for less.

Tag us: @rugs_usa/#rugsusa. For Collabs email
prEMUGSUSa.com
Shop cur feed:
like2b.uyfrugs_usa
i by em_henderson. watassa junadiane « 2 more

Shap Call Email
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More Instagram Profile Resources

Your bio is just one part of your Instagram profile. Make it look even
more polished and professional with free, customizable Instagram Story
Highlights Covers.

Build a professional workflow
with Hootsuite

From a single dashboard you can schedule and publish photos directly to
Instagram, engage the audience, measure performance, and run all your
other social media profiles.

Get started with a plan that fits your needs.

To find out more about how Hootsuite can help you strengthen your relationships with customers,

contact your customer success representative or our sales team at sales@hootsuite.com.
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